
Your content strategy, 
supercharged

Q U I C K  G U I D E

Want to level up your content?
Here are five reasons your business should be using a content hub.

B R O U G H T  T O  Y O U  B Y



Since Bill Gates first coined the 
phrase ‘content is king’ back in 1996, 
the digital world has expanded and 
businesses have been creating more 
and more content to fill it. 

The problem is, the more content you create, 
the more stuff you’ll need to create in order 
to support crafting that content: photos, text, 
audio files, video files, templates (The list goes 
on). Commonly within organizations, all of these 
individual assets accumulate in various locations 
— such as folders on the server or with your 
marketing agencies — making them extremely 
difficult to track down. 

You either spend valuable hours looking for 
assets or the disconnect in visibility has you 
starting from scratch, using up time, money, and 
resources that could be better spent elsewhere. 

Taking a first step toward streamlining asset 
management, some businesses have responded 
to this challenge by implementing a Digital Asset 
Management (DAM) solution. The DAM serves as 
a single system to primarily store, manage, and 
access all digital content. 

Unfortunately, even a traditional DAM solution 
has its limitations when trying to keep up with the 
demands of the modern digital world. It’s rare 
for organizations to have ‘everything under one 
roof’ with only their DAM solution. Marketers and 
wider lines of business remain siloed between 
teams, information, and technology, leading to 
disconnected processes, unnecessary work, and 
weaker customer experiences.

The businesses that are succeeding today are 
the ones with a detailed view of their end-to-end 
content lifecycle. They’re centrally managing 
digital assets, creating content more efficiently 
and productively with state-of-the-art planning, 
collaboration, and workflow management 
tools while using AI and machine learning to 
automatically deliver personalized experiences. If 
you want to join them, your first move should be 
investing in a content hub. 

A content hub is home for all your digital 
assets, content operations, and distribution, 
allowing your business to optimize content 
planning and production processes, and unlock 
significant gains in efficiency. This enables you to 
supercharge your content strategy and provides 
a perfect platform for sustainable growth.

Content hub: 
the evolution of DAM

   0 2

https://www.sitecore.com/landing/global/content/the-secret-to-corporate-growth-a-sustainable-content-strategy


Here are five benefits you see when you implement a content hub.

 
Any tool that you invest in should help your teams perform their given 
roles to the best of their abilities. When we’re thinking in terms of 
marketing and experience, this applies to anyone who plans, writes, 
designs, develops, approves, or publishes content. 

A content hub will facilitate stronger collaboration between teams, 
eliminating silos, and inefficiencies by providing a 360-degree view of 
your content landscape. 

With the rise of working from home, this is essential to be able to bring 
teams together, successfully.

 
With a content hub, your content management, planning, creation, and 
collaboration is centralized, making it easy for anyone to assemble exactly 
what they need, whenever they need it. 

It will provide everyone in the content supply chain with visibility over what 
is being created, what already exists, and how it is being used. And it will 
also help to eliminate duplicate and unnecessary work, so that your team 
can use every asset as efficiently as possible.

 When content is managed efficiently, it fuels business  
 growth by supporting a sustainable and agile digital   
 transformation, improved digital experience, and   
 reduced operational cost and marketing complexity.

Whether you have a DAM solution in place or not, 
content demands are increasing for businesses           
every day. 

There is an expectation to deliver an ever-growing volume of personalized, 
relevant, and shareable content. Content that will build trust with your 
audience, improve your brand reputation, and help to forge long-term 
relationships. Content hubs are perfectly positioned to help your business 
meet these demands.

Five reasons your 
business should be 
using a content hub
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01 It bring teams together

02 It turns clarity into efficiency
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Having your DAM at the core of your content hub system allows you to 
go beyond centralized storage and management of photos, templates, 
videos, PDFs, and other assets. It also allows you to categorize and 
search through high volumes of material, helping teams find the assets 
they’re looking for, quickly.                                                                       
 
Content hubs makes it easy to implement the three Rs approach to 
content strategy: reducing costs, reusing assets, and repurposing your 
content. You’ll be able to do more by mixing and matching assets to 
deliver truly personalized, unique experiences that are still consistent 
with broader messaging. 

You can also create content modules or variants and intelligently deliver 
personalized experiences for each customer while centralizing the 
management of this content for organizational agility.

Users with access rights will be free to assemble their own content — with 
full visibility over all planned and existing assets.

 
A content hub offers users added flexibility through easy integration with 
other platforms. 

A content hub easily integrates to ‘upstream’ platforms that can feed 
existing data and content into your content production process, such as 
Enterprise Resource Planning (ERP), Product Information Management 
(PIM), and campaign management platforms, as well as ‘downstream’ 
experience systems where the content gets published, such as 
commerce platforms and social media.

 When marketing, commerce, and product    
 managers work together, that’s where real impact   
 can be seen.

If you want to create truly personalized, market-leading experiences, 
then you’re going to need content for different customer types, stages 
of the buyer journey, channels, products, and services. That’s a huge 
volume of omnichannel content for marketers to produce and
manage. A content hub makes it easier to get that accomplished.

 Content is the catalyst for connecting with customers  
 on an emotional level.

03 It allows you to centralize, locate, and reuse

04 It can be integrated seamlessly with                   
other platforms

05 It helps you deliver a better digital experience
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Sitecore Content Hub allows you to take charge of your 
entire content lifecycle. Not only providing a home for 
all your disparate content, but also unifying content 
planning, production, collaboration, and management 
within a single, integrated solution.

Sitecore Content Hub is one unified solution that natively integrates 
Sitecore’s Digital Asset Management (DAM), Content Marketing Platform 
(CMP), and Marketing Resource Management (MRM), making it possible 
to deliver real-time content at scale and speed across all channels.

This connected platform allows you to unify your assets, teams, and 
processes to support collaboration, developing the most relevant content 
faster by using the three Rs approach. With the ability to Reduce, Reuse, 
and Repurpose your content, you can refine your strategy, increasing 
marketing effectiveness and winning new customers.

Sitecore Content Hub
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Sitecore worked with a leading European car manufacturer to improve 
the digital experience for its vast customer base. The company produces 
a portfolio of more than 50 models for consumers and business users, 
serving 80 markets in over 30 languages. However, it had no central 
repository for text and image assets, making translation and delivery 
of marketing content to the right channels and audiences 
exceedingly difficult.

By implementing Sitecore Content Hub’s Digital Asset Management, 
Marketing Resource Management, and Product Content Management, 
this organization was able to centralize over 22 terabytes worth of assets. 
This amounts to over 34,000 new assets a month. By enabling consistent, 
automatic localization of content, the business has cut translation costs by 
60% and has been able to produce and distribute higher-quality, more 
consistent, and more customer-centric content and campaigns.

European luxury 
car manufacturer

C A S E  S T U D Y
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Is Sitecore Content Hub 
right for your business?

A content hub is an evolution of the traditional DAM. It is an all-in-
one solution that blends and replaces traditional silos such as DAM, 
Content Management Platforms, Product Content Management, and 
Marketing Resource Management, as well as other capabilities.

 It acts as more than just a home base for all your
 digital assets. It is a platform for content creation,
 aids collaboration between teams, and facilitates
 omnichannel delivery.

Investing in and implementing any new solution is a big 
decision. And when it comes to a solution like Sitecore 
Content Hub, it pays to first truly understand your 
current situation. 

These questions can help you understand if evolving from a traditional 
DAM to a content hub is right for your business.

 
No matter how mature your business is, it is likely there are still roadblocks
and bottlenecks in content creation and delivery. Whether you 
experience lengthy amounts of time spent searching for relevant 
information or inefficiencies in publishing content, Sitecore 
Content Hub can provide a framework to strengthen these weak 
links, helping to improve efficiency, productivity, and costs.

02 We already have a DAM; do we still need a              
content hub?

01 We’re currently managing without a content hub; 
will it really make a difference? 



Sitecore Content Hub easily integrates with common systems, and our 
experts are always on hand to assist with any transition, transformation,    
or migration.

Sitecore Content Hub can contribute to enhancing the positive aspects 
of your content lifecycle. It will allow you to streamline production by 
orchestrating many simultaneous tasks and optimize the content that you 
are already distributing, helping you reach wider audiences.

One of the biggest hurdles to personalization is having the right content 
to present to the target audience through the right channel at the right 
time.  With all the permutations possible, this means you need to create a 
huge volume of content to meet this need. We think the most effective and 
efficient method is to create and manage a wide array of ‘building block’ 
assets that will allow AI to automatically pull together the right content for 
each customer touchpoint. Sitecore Content Hub makes it easier to piece 
together these building blocks at speed and scale.

In a digital world, the power of print is often overlooked. Sitecore Content 
Publisher’s Web to Print capabilities allow you to simplify and automate 
graphics and collateral production, saving time and making experiences 
more consistent, even across mediums.
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03 In addition to a DAM, my business has numerous              
systems in place already; how easy is integration?

04 Some aspects of our content production are already 
working well; how do I know this won’t be disrupted?

05 Personalization is our main goal; how exactly will a 
content hub help us with this?

06 We have a lot of print assets as well as digital ones; 
can we manage those through a content hub?



“ The integration is compelling, 
easing our deployment of Sitecore 
Content Hub with Sitecore XP, as 
well as to third-party systems.” 
 
JOERG DUHR 
Head of Digital Marketing Platforms, SCHOTT

SCHOTT, a $2 billion international technology group in the areas of 
specialty glass, glass-ceramics, and related high-tech materials, found 
its digital asset management lacking. With content delivered across 
50 global websites and in more than eight languages, SCHOTT lacked 
a centralized repository for assets — until they introduced Sitecore 
Content Hub DAM.

Working with Sitecore, SCHOTT was able to integrate its CMS and 
DAM for a comprehensive create-to-publish process. The business 
was able to de-duplicate and migrate over 30,000 assets from their 
previous system, including images, PDFs, and videos, and will be able 
to benefit from third-party integrations in the future.

SCHOTT migrates 
30,000 assets

C A S E  S T U D Y
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Sitecore is the leading provider of end-to-end digital 
experience software. 

Unifying data, content, commerce, and experiences, 
our SaaS-enabled, composable platform empowers 
brands like L’Oréal, Microsoft, United Airlines, and 
PUMA to deliver unforgettable interactions across
every touchpoint. 

Our solution provides the cutting-edge tools brands 
need to build stronger connections with customers, 
while creating content efficiencies to stand out as 
transformation and innovation leaders. 

Own the experience

To find out more about Sitecore Content Hub,  
reach out to us today.
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TM

Sitecore is the leading provider of end-to-end digital experience software. Unifying data, content, 

commerce, and experiences, our SaaS-enabled, composable platform empowers brands like L’Oreal, 

Microsoft, United Airlines, and PUMA to deliver unforgettable interactions across every touchpoint. Our 

solution provides the cutting-edge tools brands need to build stronger connections with customers,  

while creating content efficiencies to stand out as transformation and innovation leaders.

Experience more at Sitecore.com
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